Understanding what happens in thernet communication
from the viewpoints ofanguage, litera¢gyand
perceptualcognitive competenmes
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discussdhow information represented In
either tangibleform or intangible formsacquired by audiences
In the Internetcommunication
basedon language, literacy, and percepti@gnitive competency
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Background two types of communlcatlon(l)

=~ ¢ * c“""“’teoa:at"xe (:L)_

*oo' o

AFaceto-face

AEasyfor us tounderstand and interpretvarious kinds of
Information generatedn faceto-facecommunication experienced
In dally life bycomprehensivelyprocessing

Anot only verbalinformation but alsonon-verbalinformation
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Background two types of communlcatlm
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AVirtual space

Adifferent from that in daily faceto-face communication: iacks a
lot of non-verbalinformation

Anecessaryor us tounderstand and interprethe communicated
iInformation based solely onwery small amount of language

Information
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Background two types of mformatlon
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ATangible ( explicit )

AVerbal information such as language, meda,
Alntangible( implicit )

ANonverbal information such as emotion, atmosphexe,
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Background : the role of tangible/intangible in
the Internet communication
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Ainformation exchange is established only by tangiiofflermation
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Aby elaborating tangible information by supplementing intangilsiformation
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how can we carry ouhe & NI | betivgedf Ay Saé | O
appropriately?
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Background our question
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AWhile forming tangibleinformation
Athe producerembedsintangibleinformation

AWhilereadingthe tangibleinformation
Athe audienceries to reproducehe intangibleinformation
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Background : tangiblaformationformation
process
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the tangibleinformationformation-process sharing
betweenaudience and the producer is difficult
unlessthey havesimilar background, same native tonque, oulture
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Adescribethe processes which store a lot of real experience as
knowledge

ACarry out a thought experiment
ARange of parameters
ARelations between parameters
ADiscuss these relations



Method : |

model ofproess
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AFigure
A model that explaindiow

Informationis converted to

knowledge basedn
perceptionand

tangible/intangibleinformation
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Method model of process
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Anormallyhavefive sensors | information

which detect these stimulof
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